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• A unique way of looking at cities through a psychological lens
• 40 full-colour photographs

Being in a city is a two-way psychological process. The city impacts 
upon our mind and our mental and emotional state impacts upon 
the city. This constant cycle of influencing and being influenced, has 
repercussions both for us and for the city. To see the urban fabric, its 
dynamics and city life as empty shells devoid of human psychological 
content is careless. To be blind to its consequences is foolish, because 
the city is primarily an emotional experience with psychological effects.  

It is astonishing then that psychology, the study that explores the 
dynamics of feeling and emotion, has not been taken sufficiently 
seriously as an urban discipline, not only by psychology itself but also 
by urban decision makers, since it seeks to understand not only why 
we act the way we do. Psychology concerns itself with individuals, 
organisations and groups, but with notable exceptions not the city.

The city is not a lifeless thing. People have personality, identity and, 
as they are congregations of people, so do cities.  The ‘urban psyche’ 
could be described as the complex personality that emerges from the 
interactions between people and place.

Charles Landry is an international authority on thinking imaginatively 
about city futures and the inventive use of urban resources. 

Chris Murray works with cities and governments in the UK and 
internationally, to improve their economic and social potential.

This is the eighth title in a series exploring urgent themes in city 
making. 

For further information: www.charleslandry.com
  

Publisher: Comedia
ISBN 978-1-908777-07-2   
Paperback 
GB Pounds: 9.95
88pp  
Bibliography 
Readership: Academic/Specialist
Subject areas: General; Psychology, Geography; Planning; 
Globalisation.

BIC: JM, JFF, JFSG, AMVD

TITLE INFORMATION

http://www.bookdepository.com/The-Digitized-City---Influence---Impact-2016/9781908777065
https://www.bookdepository.com
http://charleslandry.com


9 781908 777072

TABLE OF CONTENTS

Aims and Intent 
Summary 
Preface

Why we need Urban 
Psychology now
Gutenberg 3.0
A third platform
Transformations & simulations 
The city an actor

Cities and their Psychology: 
Examples and Impact

Schools of Psychology their 
Urban Potential 
Mixing the Thinking
Recent Progress
Preliminary Conclusions

Homo Urbanis & the Archaic 
Mind
Mind of a Village, Body of a City
Eco Systems and Ego Systems
Times’ Arrow and Boomerang 
Minds 

Place, Purpose & Wellbeing  
Psychology by Design

The Soul of the City  
The Urban Psyche
The Sacred City

Related titles in the ComediaShorts series:

ComediaShorts 1: The Origins & Futures of the Creative City 
By Charles Landry, ISBN: 978-1-908777-00-3, 2012, GB Pounds: £9.95 

ComediaShorts 2: The Sensory Landscape of Cities
By Charles Landry, ISBN: 978-1-908777-01-0, 2012, GB Pounds: £9.95

ComediaShorts 3: The Creative City Index: Measuring the Pulse of the City
By Charles Landry & Jonathan Hyams, ISBN: 978-1-908777-02-7, 2013, GB Pounds: £9.95

ComediaShorts 4: Culture & Commerce: The Royal Academy & Mayfair
By Charles Landry, ISBN: 978-1-908777-03-4, 2013, GB Pounds: £9.95

ComediaShorts 5: The Fragile City & The Risk Nexus
By Charles Landry, ISBN: 978-1-908777-04-1, 2014, GB Pounds: £9.95

ComediaShorts 6: Cities of Ambition
By Charles Landry, ISBN: 978-1-908777-05-8, 2015, GB Pounds: £9.95

ComediaShorts 7: The Digitised City: Influence & Impact 
By Charles Landry, ISBN 978-1-908777-06-5, 2015, GB Pounds: £9.95

Distributed in Europe by:
Central Books Ltd
1 Heath Park Industrial Estate, 
Freshwater Rd, Dagenham 
RM8 1RX, UK

Phone: 020 8525 8800
orders@centralbooks.com
www.centralbooks.com

World rights
Comedia 
The Round, Bournes Green
Nr. Stroud 
Gloucestershire 
GL6 7NL, UK

Tel: +44-(0)1242-248-131  
enquiry@comedia.org.uk  
www.charleslandry.com

TITLE INFORMATION

The City Personality Test

The Psychologically Resilient 
City
To Improve Yourself, Improve 
Your City
A Toolkit for Psychologically 
Resilient Cities

Where Next for Urban

http://www.centralbooks.com
http://charleslandry.com

